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GfK Group 6t July 2011

Importance of the Cooking/Cooling/Washing Applience in Western Europe (13
countries), Eastern Europe(11 countries), Russia, Ukraine
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Refrigerators
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Importance of Types on Refrigerators Market GfK Panelmarket Data
2010
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Sales Units % GfK Panelmarket
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Refrigerators GfK Panelmarket Data
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Refrigerators GfK Panelmarket
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Refrigerators GfK Panelmarket

Seasonally Adjusted 2011/2010 2 DR FRZ. BTM with NoFrost system
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GfK Group

Energy cost in West and East Europe
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GfK Group

COOLING

6t July 2011

Sales Units % GfK Panelmarket
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GfK Group

COOLING

Sales Units %
Seasonally Adjusted 2011
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Sales Units %

GfK Panelmarket
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COOLING
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Sales Units % GfK Panelmarket
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Sales Units % GfK Panelmarket
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WASHINGMACHINES
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WASHINGMACHINES
GfK Panelmarket Data
Seasonally Adjusted 2011/2010 FA FRONT
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WASHINGMACHINES
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The main trends on MDA markets focusing on energy efficiency
Ukraine/Russia vs Western and Eastern Europe

- Ukrainian and Russian markets of major domestic appliance are recovering.
- These markets are one of the biggest in Eastern Europe.

- Trend on increase of energy efficiency of major domestic appliance is
remarkable

- Refrigerators and Washing machines are one of the most energy consumable

appliances at home. Decrease in energy looses can save money to consumers

Producer's helpful price policy regarding energy efficiency can be additional
stimulus in appliance substitution on more “friendly” one.

Information support can help consumers to choose more efficient home
applience




The more efficient appliance is, the more money you can save

Hot/Warm Cold
Washing Washing
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